
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 

 
 
•CONSUMER REPORTS has long recommended 
Term Insurance as the Sensible choice for most 
insurance buyers.  With Term, you pay only for the 
protection you need. 
 
•High Costs and Limited Investment choices aren’t 
the only problems consumers may face when they buy 
Cash Value Policies.  The industry has engaged in 
questionable sales practices that have Abused policy 
holders.  That is why CONSUMER REPORTS has not 
rated cash value policies for this report. 
CONSUMER REPORTS, July 1998 
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What Do Consumerists Say? 

•And think twice before buying insurance as an “Investment” 
to begin with.  Instead, stick to mutual funds and other 
vehicles in which expenses are lower and reasonably visible.  
If you need life insurance, a term policy is almost always 
best. 
The Eight Biggest Rip-Offs in America – Money , August 
1995 

This year, tthhee  DDuummbbeerr  tthhaann  DDii rr tt  AAwwaarrdd goes to the nation’s 
insurance companies.  They continue to come up with one stupid 
product after another in hopes of separating us form our hard 
earned money.  There are many names for these products, but as 
a rule of thumb, they are CASH VALUE life insurance policies. 
SPRINGVILLE HERALD 

“Saving money with a life insurance policy is the  
equivalent to letting Colonel Sanders baby-sit your pet 
chicken”   
Mike Wroten, 2004 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

“For most people, cash-value life insurance is a product 
woefully out-of-step with the times.”                
www.kiplinger.com, “Term vs. Cash Value,” May 10,2002 

“For most people, the right type of insurance can be 
summed up in a single word: term.”                   
www.smartmoney.com, August 7,2000 

“In my opinion, there is only one kind of insurance that 
makes sense for the vast majority of us, and that is term 
life insurance.”                  Suze Orman, The Nine Steps to Financial 

“The fact remains, however, that most people are better 
off with the simplest and cheapest insurance product – 
term life…”                Money Magazine, April 1999 

“Dollar for dollar , term gives you the most protection for 
your money. Period.”                        www.kiplinger.com, March 5 
2001 

“If you’re thinking about permanent life insurance as an 
investment, forget it.  The management fees will eat your 
returns alive.”                        SmartMoney, October 2000 
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Why do agents push cash value 
VValuevalue? “So why do people buy cash value life?  Because its sold 
to them.  Agents get very high commissions from these 
policies, as high as 75 to 100 percent of the first years 
premium.  In contrast, Term Insurance Pays agents very 
little – about 35 % of a much lower premium 
Bob Hunter – Consumer Federation America – Newsweek Intvw. – 
Nov 30 1995 

“The following information is for the rest of you who 
want the details behind my recommendation for Term 
Insurance or maybe you’ve heard (and have already fallen 
prey to) the sales pitches from life insurance agents, most 
of whom love selling cash value life insurance because of 
its huge commissions.” 
Pg 337  Personal Finance for Dummies 

“If you tell an agent you want term, he or she is likely to 
push every product but that. Most insurance companies 
and agents don’t like to sell term insurance because they 
don’t make as much money on it as they do on other types 
of life insurance.” 
Consumer Reports Jul 1993 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
*GO TO THE LASTEST STATS &  FACTs Online   
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• Of the 86 % were Cash Value 
• For every Term Policy we issued, the 
competitions sold 40 Cash Value Policies 

• Over 1,500 companies sell Cash Value 

• Everybody 15-25 years old, ten years ago, is now 
in our market.  We haven’t even touched  the 
ones who were already in our market now! 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


